[image: SmithGroupJJR Color][image: news release headline]


FOR MORE INFORMATION:


Katie Roland
Katie.roland@smithgroupjjr.com
202.974.5160
 
Sandra Knight, APR
sandra.knight@smithgroupjjr.com
313.442.8470

Wharf DC Opening Features Dual Hotel Designed by SmithGroupJJR

Bold design creates unique identities and guest experiences for two co-located hotels

WASHINGTON, DC, November 15, 2017 – The Wharf in Washington DC, which recently opened the first phase of a $2.5 billion mixed-use waterfront development to the public, features SmithGroupJJR’s design for two hotel companies that share one dynamic building. 

The 300,000-square-foot, 10-story, waterfront building creatively intertwines a Canopy by Hilton and a Hyatt House, offering guests of each brand two distinct interior environments and experiences. The building includes ground floor retail, separate elevated lobbies and public spaces, and shared indoor and outdoor amenities.  

The two-flag hotel features a 237-room Hyatt House extended stay hotel and debuts the new 175-room signature lifestyle hotel, Canopy by Hilton, the latter being the first to open in North America and only second worldwide. To offer separation for the hotel brands, the building’s design provides a variety of unique public and private spaces for guests of each hotel to explore and discover. A shared central courtyard contains terraces, a water feature, and event space and it is a place for visitors to see and be seen from anywhere in the hotels while they enjoy spectacular views of the Washington Channel.

[bookmark: _GoBack]“The design of the hotel is rooted in the rich history and context of the neighborhood,” said John Crump, SmithGroupJJR’s Workplace studio director in Washington DC. “While modern, our design pays tribute to the site’s maritime and industrial history,” Crump added. 

The building’s materials and design possess a nautical influence and include teak decking, stainless steel rigging, and the use of water, sunlight, and reflection as design elements.

SmithGroupJJR’s modern take on the building’s exterior is accented by a “sawtooth” façade design, which not only redefines the traditional hotel corridor and guestroom experience but acts as a transition to the modern architecture planned in Phase 2 of the development.
[bookmark: _Hlk497747263]
“SmithGroupJJR is an integral and valued member of our design team at The Wharf,” said Shawn Seaman, AIA, project director of The Wharf. “They brought incredible talent and expertise to design these world-class hotels and seamless project management to deliver on an aggressive schedule.”

Donohoe Construction Company, Bethesda, Maryland, served as contractor for the building.

The Wharf, developed by Hoffman-Madison Waterfront, is a $2.5 billion, world-class, mixed-use waterfront development centrally located on the Potomac River, along the historic Washington Channel. Situated along the District of Columbia's Southwest Waterfront and adjacent to the National Mall, The Wharf stretches across almost one mile of waterfront on 24 acres of land and more than 50 acres of water from the Municipal Fish Market to Fort McNair. When complete, it will feature more than three million square feet of residential, office, hotel, retail, cultural, and public uses including waterfront parks, promenades, piers and docks. The Canopy and Hyatt House are part of The Wharf’s first phase, valued at $1.4 billion. 

SmithGroupJJR (www.smithgroupjjr.com) is a recognized, integrated design firm ranked Top 10 in the U.S. in architecture and engineering by Building Design + Construction magazine. With 1,100 employees in 11 offices, SmithGroupJJR is a leader in sustainable design. 
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