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AB InBev, the world’s largest brewer and user of malt barley, partners with
agriculture technology firm Agrible

Champaign, lll., September 20, 2017 -- Anheuser-Busch InBev (AB InBev) and Agrible,
Inc. today announce a global partnership to improve barley production while minimizing
environmental impact. The two companies are joining forces to help farmers around the
world access better data and predictive analytics on crop management and climate
effects. AB InBev is the largest brewer and user of malt barley in the world.

In 2013, AB InBev created SmartBarley — an innovative platform and incubator which
leverages data, technology, and insights to help farmers solve challenges and improve
their productivity and environmental performance. Today, SmartBarley is present in 13
countries across 5 continents. To enhance AB InBev’'s SmartBarley program, Agrible
will provide farmers with access to their proprietary software, Morning Farm Report®.
This software helps growers detect disease threats earlier, improve logistics planning,
monitor crops on all fields, and improve quality.

Agrible and AB InBev began their work together in 2016 on a project to forecast barley
yield (or production) and quality factors through better crop modeling and predictive
analytics for American farmers. The relationship has developed beyond the United
States into a major international expansion. AB InBev farmers will soon have access to
Agrible’s technology across multiple countries on a variety of crops, beginning with
South Africa, Mexico, Uruguay, Brazil, and Argentina.

Agrible and AB InBev will also work together to develop sustainability insights and
metrics in areas such as water use, land efficiency, and the carbon footprint from
growing and sourcing ingredients.

“We are very excited to form this relationship with AB InBev to continue bringing world
class software, predictive analytics, and expertise to farmers everywhere,” says Chris
Harbourt, CEO of Agrible. “Our insights can truly change the face of agriculture across
the globe and help companies of all sizes capture efficiencies and make their operations
more sustainable.”

“Quality ingredients are the key to brewing our world class beers. Morning Farm Report
from Agrible is an exciting addition to our ongoing work in agricultural development to
help our farmers around the world produce the best barley possible while also ensuring
we are living up to our promise of creating a better world,” says Katie Hoard, Global
Director of Agricultural Innovation at AB InBev.



With this international partnership, Agrible and AB InBev are leading the market in
connecting farmers with real-time, actionable insights at the field level.
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About Agrible

At Agrible, we are working to assure the global supply chain is sustainably sourced, one field at
a time. Our easy-to-use agriculture software is backed with world-class science. We forecast
how weather will impact a range of crops, agricultural operations, and economic decisions. It
helps growers produce premium ingredients that are better for consumers and better for the
world. Then, we help growers find the best value for their practices and data by connecting them
with partners and companies who want responsibly produced goods for their consumers and a
better world for all. Agrible also created and supports mobile apps such as Pocket Rain
Gauge™, Pocket Spray Smart™, and Pocket Drone Control™. These iOS and Android apps
provide real-time and future insights for a farmer's fields, as well as their current location. Learn
more at www.agrible.com.

About Anheuser-Busch InBev

Anheuser-Busch InBev is a publicly traded company (Euronext: ABI) based in Leuven, Belgium,
with secondary listings on the Mexico (MEXBOL: ANB) and South Africa (JSE: ANH) stock
exchanges and with American Depositary Receipts on the New York Stock Exchange (NYSE:
BUD). Our Dream is to bring people together for a better world. Beer, the original social
network, has been bringing people together for thousands of years. We are committed to
building great brands that stand the test of time and to brewing the best beers using the finest
natural ingredients. Our diverse portfolio of well over 500 beer brands includes global brands
Budweiser®, Corona® and Stella Artois®; multi- country brands Beck’'s®, Castle®, Castle
Lite®, Hoegaarden® and Leffe®; and local champions such as Aguila®, Antarctica®, Bud
Light®, Brahma®, Cass®, Chernigivske®, Cristal®, Harbin®, Jupiler®, Klinskoye®, Michelob
Ultra®, Modelo Especial®, Quilmes®, Victoria®, Sedrin®, Sibirskaya Korona® and Skol®. Our
brewing heritage dates back more than 600 years, spanning continents and generations. From
our European roots at the Den Hoorn brewery in Leuven, Belgium. To the pioneering spirit of
the Anheuser & Co brewery in St. Louis, US. To the creation of the Castle Brewery in South
Africa during the Johannesburg gold rush. To Bohemia, the first brewery in Brazil.
Geographically diversified with a balanced exposure to developed and developing markets, we
leverage the collective strengths of approximately 200,000 employees based in more than 50
countries worldwide. For 2016, AB InBevV’s reported revenue was 45.5 billion USD (excluding
JVs and associates).
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