SMARTPHONE & loT

Five out of ten Millennials in the US look at their smartphone
more than 50 times a day. 85% of people keep their phone in
direct reach all the time and 49% expect friends and family to
respond to messages within a few minutes.

These and other exciting insights can be found in the B2X
Smartphone and loT Consumer Trends 2017 global study.
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How much time per day do people
spend using their smartphone?
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Where do people keep their
smartphone?

NEED FOR SPEED

How quickly do people expect
responses to messages?
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CHECKING
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How many times per day do people
check their smartphone?
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TREND TOWARDS MORE
EXPENSIVE SMARTPHONES

Consumer are planning to buy
more expensive smartphones.
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What top loT devices do
consumers own now and
are planning to buy?
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TOP 3 SATISFACTION
DRIVERS

The 3 keys driving consumer
satisfaction with smartphones.

NOT A FAST
ENOUGH FIX

Consumer expectations for
repair vs. today’s reality.

TOP 3
SERVIGE CHANNELS

Offline still beats online when
consumers need smartphone service.
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IS REALITY

#1 EXPLANATION OF FAULTS
AND THE SUBSEQUENT REPAIR

#2 TRANSPARENT PROCESS
#3 FAST SERVICE

FAST, GCOMPETENT
& TRANSPARENT

Top 3 drivers of customer service
satisfaction.

The B2X Smartphone and loT Consumer Trends 2017 study is based on interviews of more than 2,600 people in Brazil,
Germany, India, Russia and the United States conducted by Facit Research in cooperation with Prof. Dr. Anton Meyer
and Prof. Dr. Thomas Hess from the Institutes of Marketing and New Media at the Ludwig-Maximilian’s University of
Munich. Methodology was online interviews (CAWI).
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